The Agriculture, Fisheries and Catering Sectors
Interacting for New Opportunities


To promote public interest in the operation of the local agriculture and fisheries sectors and the local produce with a view to boosting these sectors’ development, the Vegetable Marketing Organization (VMO) has allocated $1.8 million from the Agricultural Development Fund for the launching of a promotion programme called “The Agriculture, Fisheries and Catering Sectors Interacting for New Opportunities".  It is organized by an Organizing Committee, which is composed of representatives from the local agriculture, fisheries, catering and tourism sectors.  The objectives of the programme are:

(a)
To enable the local agriculture and fisheries sectors to build up and develop business network with the catering and tourism sectors for more business opportunities to all;

(b)
To enhance co-operation between the local agriculture and fisheries sectors and the catering sector in the promotion of local produce with a view to publicizing its special features and image and boosting the local community economy; and

(c)
To offer tours opportunities on food, agriculture, fisheries and rural attractions to the general public and tourists.

Main Themes

2.
There are five main themes, as denoted by the acronym “FRESH”, under the programme:
(a)
"Fishing locally for fun" - local agriculture and fisheries tours will be organized for participants to try fishing activities.

(b)
"Raising local quality livestock" - local agriculture and fisheries tours will be organized for participants to understand more about livestock farming.

(c)
"Enjoying the great taste of local produce" - gourmet dishes using local produce as ingredients will be designed and promoted through publicity activities.

(d)
“Sightseeing at local scenic spots” - special local tours will be organized including ecotours and visits to organic farms, fishing rafts and Aberdeen Fish Market Exhibition Hall.

(e)
“Harvesting local quality vegetables” - local tours will be organized for participants to try vegetable farming activities

Programme Schedule

3. The programme will last for five months starting from November 2003, and the tentative schedule is as follows:

	Proposed Activity
	Proposed Date

	Opening ceremony
	8 November 2003

	Promotion of local produce-based dishes in restaurants and retail outlets
	November 2003 - March 2004

	Local agriculture, fisheries and highlight tours
	November 2003 - March 2004

	“All-in-a-Basin Feast (Pun Choi)” and entertainment programmes co-organised with Radio Television Hong Kong
	Late December 2003

	Recipe design and cooking competition using local produce
	January 2004

	Local Produce Festival
	1 – 4 January 2004

	Local Organic Farming Festival
	31 January - 1 February 2004

	Roving Exhibition
	December 2003 - February 2004


4.
One of the highlights is “Pun Choi Feast” using local produce as main ingredients.  It is tentatively scheduled for late December 2003.  Part of the income from ticket sale will be donated to the Community Chest of Hong Kong.

Web Site

5.
For further information about the programme, please visit www.yp.com.hk.
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